
THEMES 
 

● Unclear about both purpose and audience of website 
● People want to know how full buses are 
● Can’t just google the site (did not appear on the first page of search results) 
● Very driver-oriented 
● Opening of tabs was confusing 
● Better organization of information, “too jumbled up.” 
● People wanted specific information about snow/weather-related changes 
● Too much jargon/abbreviations 
● Website needs greater focus: too much emphasis on car travel, should attempt to get 

more people using transit,  
● Many people who are already transit users aren’t looking to change their behavior, so 

they didn’t feel like many of these resources were useful to them. Wanted more 
bus-specific info, like times, occupancy, route closures. 

● Most people said it would not help with their daily commute. Perhaps it shouldn’t try? 
● Homepage: 

○ Nobody scrolled very far down the homepage 
○ Some sort of customization option 
○ Timeline 
○ Homepage is a lot of text, not a lot of relevant information 
○ Up-front and succinct resources about time-sensitive information should be 

prominently displayed at the top of the homepage 
● Current Traffic: 

○ Everyone thinks Current Traffic is clickable or zoomable  
○ Blue dots hard to understand 
○ Most people had trouble understanding Current Traffic 
○ Also missing a lot of neighborhoods (also lacking Wallingford/Fremont) 
○ Seemed to be exclusive to drivers 
○ Had difficulty understanding what the colors meant 
○ Average times were confusing: average compared to what?  
○ car-oriented 

● Tools: 
○ So many options 
○ Not very good descriptions 
○ Endless scrolling 
○ More specific guidance on how to use this page and choose tools appropriate 

for their commute 
○ Most users said that none of the Tools offered would get them to move away 

from Google Maps, Waze, or OneBusAway. 
○ Filter for tools relevant to your mode of transit 

● Blog: 
○ People liked idea of blog as long as it’s updated frequently 



● Subscribe: 
○ People struggled to find it. Some users asked for it to be moved to a more 

prominent location  
○ Text alerts > email alerts 
○ Example of email 
○ More clear description of what will be in the email 
○ Too much text/reading 
○ No downtown, no wallingford, no fremont 
○ Many people only want alerts if something is wrong 
○ Make it impossible to miss; move higher up in menu 
○ The confirmation email was widely hated, looks like it was made in the 90s. “It 

looks like code.” 
● Projects and Construction Map: 

○ Nobody liked it 
○ Most didn’t even attempt to look for a legend, found it overwhelming 
○ Many users felt it was more of a professional resource, like for engineers or city 

planners. 
● Traveler’s Map: 

○ Difficulty finding the legend independently 
○ Some users felt the name “traveler’s” was confusing 
○ Nobody knows what the plus sign means in the icons 
○ No clear distinction between incidents and alerts 
○ If no clearly perceptible impact, alert/incident should not be reported on map 
○ Everyone loves the cameras 
○ Most users said they would not use it frequently 

● Q&A: only one user visited 
● Partners: nobody visited, should be renamed, since many users found the twitter feed 

useful. 
 
Things That Are Good: 

● Users who found the twitter feed thought it was a good idea 
● Users liked the idea of subscribing to updates, but didn’t always like how they were 

carried out 
● Frequently updated blog posts 
● Looked pretty for a gov’t website 


